





Why Advertise With Us?

Usefulness

Trade newspapers are not trivial. They satisfy the need to know —
in depth. And they cater to special personal interests like no
other medium.

Believability

Trade newspapers are not easily dismissed. A recent study shows
that no less than 60 percent of those surveyed rated newspaper
advertising as believable. Less than 40 percent rated television
advertising as believable.

Short-Term

Trade newspapers don’t work slowly. For instance, one of the
most immediate and effective media weapons against a sluggish
sales climate is a multi-page newspaper effort that coincides with
specific promotion dates.

Long-Term

Trade newspapers are not short lived. Direct-response advertisers
have proven that a trade ad can produce results six months, and
even a year, after publication.

Response

Trade newspapers are not passive. Research shows that the prime
prospects for most products are more likely to respond to a trade
ad than direct mail or a television commercial.

Compatibility

Trade newspapers don’t have to fight for attention in a constantly
changing environment. They create environments of their own.
As aresult, the advertiser purchases a frame of mind as well as a
frame of reference for their ads.

Tangibility

Trade newspapers don’t disappear before your eyes. A trade
paper ad can put a message, a coupon, an offer, a recipe right in a
prospect’s hand to be reread, saved, clipped, mailed and acted on.

Efficiency

Trade newspapers don’t cost the earth. They’ve held their
advertising rates below the Cost of Living Index and the
Wholesale Price Index.

Portability

Trade newspapers are not stationary. They’re take alongs that fit
into briefcases and tote bags for the beach, the boat, the train, the
plane — anywhere there is a spare moment to read.

Accessibility

Trade newspapers are not relegated to easily missed time slots.
They wait for their readers to turn to them in their own good time.

Selectivity

Trade newspapers don’t reach for the world. And when it comes
to zeroing in on prime prospects who are in the market for
specific products, they’re the number one medium.

Depth

Trade newspapers are not limited to a stopwatch. A trade ad can
deliver it’s selling points, in depth, as long as it takes.

Recall

Trade newspapers are not easily forgotten. Research shows that
newspaper advertising is on the increase.
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Advertising Rates

Ad rates effective August 2007 * Ad rates reflect cost per individual state.

BLACK & WHITE 13X « 6X 12X
Full page 1,825 S1,640 S1.455 S1,215
Junior page 1,460 1,315 1,170 975
1/2 page 1,060 975 885 730
1/3 page 800 730 660 550
1/4 page 550 515 445 365
1/6 page 485 425 365 299
1/8 page 405 365 299 270
1/16 page 320 280 240 185
SPOT COLOR (Cyan only) 13K " 6 12X
Full page $2280 $2055 1,820 S1,520
Junior page 1925 1,645 1,460 1215
1/2 page 1,330 1215 1105 910
1/3 page 1,000 910 825 685
1/4 page 685 650 550 460
1/6 page 610 530 460 385
1/8 page 505 460 385 335
1/16 page 405 360 305 230
FULL COLOR 1-3X 4X 6X 12X
Full page $2920 $2620 $2330 S1,965
Junior page 2335 2100 1870 1555
1/2 page 1,710 1,555 1415 1165
1/3 page 1,280 1,165 1,055 870
1/4 page 870 820 710 590
1/6 page 780 680 590 490
1/8 page 615 590 490 430
1/16 page 515 450 395 295
OTHER 1-3X 4X 6X 12X
Classified Advertising $40 a month Call for the TRN ONE YEAR Classified Advertising Special
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